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Proactive, versatile, and talented graphic designer with with a broad-based background in digital- and 
print-based design and production

•   Thoroughly versed in B2B and DTC marketing, with a firm grasp on what makes a piece compelling  
and how to get the message across

•  A hands-on designer attentive to every detail to guarantee flawless media kits, samplers, catalogs,  
print advertising, white papers, web sites, e-marketing, and online videos 

•  Passionate about all things type with extensive knowledge of typography, layout,  
and color—as well as all relevant software programs

•  Superb grasp of the entire product cycle, beginning with concept through production  
and on to the final deliverables

•  Excellent proofreading and copy editing skills
• A dependable self-starter always willing to go the extra mile to get the job done  

2016 MDM Graphic Design, Inc.
Freelance graphic designer for companies such as Scholastic Books, Scholastic Education,  
Lymphatic Education & Research Network (LE&RN), Kakalec & Schlanger, LLP, bowmo (a start up), 
and the Peccadillo Theatre Company

•  Providing both print and digital graphic design to a diverse roster of clients, including promotional  
materials, logo design, social media design, and poster/banner design

2010–2015 Triumph Learning, LLC
Marketing Art Director

Oversaw the design and implementation of all branding and marketing initiatives for this leading  
educational publisher of test preps and digital curriculum

•  Ensured the consistent look and promotion of our brand across a wide variety of  
initiatives in both print and digital format, including extensive semi-annual  
US catalogs, brochures, print advertising, conference collateral, white papers,  
e-marketing promotions, social marketing, web site development, and online videos

Highlights:
•  Designed the support web site for our digital learning product
•  Extensively redesigned the interface for the same digital learning product
• Designed and produced all of our promotional samplers, in both print and digital format
•  Supervised the company rebranding, starting with logos, colors, and type faces all  

the way to the final 36-page official branding guidelines book

Full-spectrum Graphic Designer
Profile

Business Background

Summary of  
Qualifications

“I particularly appreciate Michael’s remarkable ability to translate concepts 
into ground-breaking campaigns. He consistently ‘gets it right’ the first time, 
which is hugely valuable in any organization.”

—�Marianne�Russell,�COO,�Mary�Ann�Liebert,�Inc.

michael@mdmgraphics.com                www.mdmgraphics.com               www.linkedin.com/in/michaelminichiello
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“Michael is the most organized and proactive designer I have ever worked 
with. His professionalism and attention to detail, as well as his creativity and 
great design asthetic, make him one of the best in the business.”

—�Richard�Bourque,�Director�of�Marketing,�Scholastic�Books

2000–2009  Informa Healthcare, New York, NY
Art Director, Marketing Services Division

Initially hired as a Senior Graphic Designer and rose to Art Director for this  
international pharma information provider

•  Led the  team charged with creating a cohesive visual look for all imprints, uniting  
them under one brand and resulting in a new corporate identity

•  Conceived, designed, and produced a wide range of marketing materials to promote our books and  
web sites including postcards, posters, catalogs, brochures, ads, web banners, and HTML e-mails, 
contributing to increased annual sales even in the most challenging financial landscapes

•  Always met deadlines in demanding, fast-paced, high stakes environment 
•  Fully engaged in all phases of projects from concept and planning through creative design,  

layout, and pre-press utilizing state-of-the-art technology and methods.

1996–2000  Harrison and Star, New York, NY
Studio Manager/Graphic Designer

Managed a design studio of 12 designers—covering both day and evening shifts—at a  
leading advertising agency serving the pharmaceutical industry.

2008–Present  WestView News, New York, NY
Staff writer for this monthly publication focusing exclusively on the West Village in Manhattan.  
I write a monthly feature entitled West Village Originals in which I interview long-time residents  
of the neighborhood. 
www.westvillageoriginals.com

Managerial: Hiring, Training, Supervising, and Mentoring Teams 
Editorial: Writing, Proofreading 
Production: Typography, Layout, Pre-Press 
Software: Adobe CS: Illustrator, Photoshop, InDesign, DreamWeaver, Flash, and Acrobat; QuarkXPress; 
PowerPoint; Photo Retouching

• Columbia University, New York, NY: Master of Fine Arts
• Hunter College–CUNY, New York, NY: Bachelor of Fine Arts

AIGA, NAPP

References available upon request.

Business Background, 
con’t

Skills

Writing

Education

Affiliations



2 website designs and one sign-in form 
for Waggle, a digital learning product
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Page design from bowmo website illustrating how the app works.
www.bowmo.com

Series of pages from an 11-page brochure (8.5” x 11”).

ONBOARDING
March 27, 2017

2 79 Madison Avenue, New York, NY 10016 @bowmonyc bowmo.com646 685 8981

ONBOARDING AGENDA
The following topics will be discussed in the meeting.

P A R T N E R S H I P
bowmo aims to help DBI precisely match the right talent with the right 
employer. Our platforms, bowmoOffice and bowmoMobile, will cut the time  
DBI uses to source by instantly providing matches between candidates and  
jobs. This automation will help DBI have more time to do what they do best—
understanding their clients and candidates’ needs.  

bowmo is rapidly growing to fit the needs of our clients. We recognize the 
dynamic nature of software development and we are developing several new 
staffing solutions in the bowmo innovation lab. We aim to aid in the staffing 
professionals’ entire experience.

We hope to work with DBI as a strategic partner. Let’s work together to evolve 
the recruiting space.

Meet and Greet  
11:00 AM–11:30 AM

bowmoOffice and bowmoMobile Walk-Through  
11:30 AM–12:00 PM

bowmoOffice and bowmoMobile User Experience Session 
12:00 PM–1:00 PM

379 Madison Avenue, New York, NY 10016 @bowmonyc bowmo.com646 685 8981

bowmoOffice
Access bowmo for Office from https://www.bowmo.com : “LOGIN”,  
located on the top right of the home page

Direct Link: https://webapp.bowmo.com/#/login 

bowmoMobile
bowmoMobile for iOS download 
Find bowmo for iOS in the Apple App Store located on your iOS device  
with the search term “bowmo”

For iPhone and iPad, iOS 8.1 or later 

ACCESS
You can access the bowmo application either in its 
mobile or web-based version:

Michael D. Minichiello Resumé
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Did You Know? 
Up to ten million Americans, and 

hundreds of millions worldwide, 

suffer from lymphedema and 

lymphatic diseases. More people 

suffer from these diseases in the 

U.S. than suffer from Multiple 

Sclerosis, Muscular Dystrophy, 

ALS, Parkinson’s Disease,  

and AIDS—combined.

Fighting lymphedema and lymphatic disease  
through education, research and advocacy.

www.lymphaticnetwork.org

33” x 86” PopUp Banners
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Most marketing of reading programs 
today includes some mention of  
close reading. What makes Short 

Reads a bit more unique is the focus on 
close reading of short, engaging text.  
But other competitors are catching on.

The Short Reads analysis has grown from 
two supplemental competitors to five.  
Some do better offering short, engaging  
text while others are better at supporting 
close reading. No one does it exactly  
like Scholastic, but they are an option for 
educators.

The core reading programs are also  
offering solutions:

•  HMH Journeys’ instruction weaves the 
skills of close reading into a practical three-
step routine that is paced to give students 
more time to dig deeper when analyzing 

text. There are also “Close Reader” 
consumable resources, which feature  
the high-quality paired text from each 
Student Book lesson and instruction in 
reading, rereading, note-taking, and  
text annotation.

•  Pearson Sleuth, a component of 
ReadyGEN and Reading Street,  
provides a collection of short, nonfiction 
selections that sharpen students’  
critical thinking skills.

•  McGraw Wonders Close Reading  
Companion is a workbook that 
accompanies the core textbook,  
supporting students in reading with 
purpose, annotating text, citing evidence, 
and organizing their thoughts in order to 
write across multiple texts and integrate 
knowledge and ideas.

When Scholastic Guided Reading Short 
Reads first came to market, there  

were very few competitors. Due to Common 
Core, though, close reading of complex text 
has become an expectation. 

Benchmark’s Short Reads for  
Text Evidence
Grades 3–6

http://www.benchmarkeducation.com/administrators/series/short-reads-for-text-evidence

•  Short, Lexile-leveled passages are linked to key standards, skills,  
and genres.

•  Explicit lessons focus on finding and using text evidence.
•  Questions, matching PARCC and SB formats, include two-part  

formats and constructed responses.
•  No digital version available.

Mondo’s InfoPairs
Grades 1–5

http://www.mondopub.com/c/@xnDx1BRw.Wu_s/Pages/product.html?nocache@1+record@S5053

•  Short, paired, leveled-text cards relate to a specific curriculum theme 
linked to national science and social studies standards.

•  Students apply and practice a range of comprehension strategies: 
making connections, making inferences, determining importance, 
answering and generating questions, recognizing text structures,  
and synthesizing and summarizing.

•  No digital version available.

Sundance/Newbridge’s Assessment  
Readiness for Common Core Kits
Grades 2–6

http://sundancepub.com/c/@EsGf9hCwBs0mg/Pages/product.html?record@P8693

•  The program goal is to prepare students for high-stakes tests  
while improving their nonfiction reading comprehension and  
analytical proficiency.

•  Guided Reading-leveled, informational passages (each 3−4 pages  
that are selected excerpts from Sundance/Newbridge informational 
texts) with CCSS-specific questions (selected response, constructed 
response, performance tasks) assess students’ comprehension. 

•  Explicit instructional support for whole class and small group instruction 
is provided, as well as performance task rubrics and a CD with printable 
and interactive PDF versions of passages and questions.

•  No digital version available.

PRICING:
10 Consumable  
Student Books + 1  
Teacher Edition:  
$99.00
10 Consumable  
Student Books:  
$95.00

PRICING:
Grade-level Kit (28 Text 
Cards, 4-page Lesson 
Plan for each pair, 
Guidebook): $275.00
Grade-level Mini-Kit  
(16 Text Cards, 4-page 
Lesson Plan for each pair, 
Guidebook): $160.00
Grade-level Science or 
Social Studies Kit (only  
8 cards, but rest the 
same): $85.00

PRICING:
Grade-level Kit, one  
each for Grades 2−4  
(30 Leveled Passages, 
Teacher Guide, 
Instructional CD-ROM): 
$139.00
Grades 5/6 Kit (50 
Leveled Passages, 
Teacher Guide, 
Instructional CD-ROM): 
$169.00
Complete Grades 2−6  
Kit (140 Leveled Passages,  
4 Teacher Guides,  
4 Instructional CD-ROMs): 
$529.00

3Competitors At-A-Glance •  Leveled BookroomLeveled Bookroom • Competitors At-A-Glance2

Although there are still no products 
as comprehensive and simple to 
start using out of the box as 
Scholastic’s LBR, the Leveled 
Bookroom landscape is beginning 
to get crowded.

New competitors offering blended  
solutions (print and eBook), as well  

as the emergence of online startups backed by 
large investors, are heating up the playing field. 
Additionally, the appearance of online 
management systems is giving teachers and 
administrators a closer look at the effectiveness 
of guided reading. We should expect this trend 
to keep moving upward with the growing 
number of digital communication devices in the 
classroom. Virtually every company analyzed 

now carries an online option. But 
upon initial inspection, many of 

these web-enabled tools are 
still in their infancy and can 
be easily met and bettered. 
Even though eBooks are 

becoming more ubiquitous, 
they still appear to be used as 
an add-on to print versions. 
Not only do students report 
liking to read on paper more 
than screens, but also the 

business models for eBooks still 
present an unclear prospect for 

sustainability. 

General  
Landscape
•  18 products were surveyed 

and determined to be direct 
or indirect competitors.  
(Consult accompanying  
comp analysis for full list  
and specs.)

•  Of those products, 16 had online  
teacher resources.

•  2 (Mondo, Flying Start) are working  
with third-party software for their teacher 
resources. Both were working with  
Amplify’s mClass.

•  12 have an eBook component. This  
includes 2, LightSail and Newsela, which  
are online only, and Reading A–Z, which  
is a hybrid model.

•  More titles than any of the competition.
•  Less expensive price per printed book 

(important point since the overall cost is  
often more expensive, but customers get  
so much more).

•  Exception: HMH Common Core Bookrooms 
are less expensive, but are repurposed,  
old titles from Rigby, Steck-Vaughn, and  
Great Source.

•  All authentic trade titles.
•  Exception: Booksource offers a complete 

bookroom of authentic trade titles, too, but 
they have no teaching support.

•  Consistent teaching plans from Scholastic 
Guided Reading, most of which have been 
vetted by the authorities in Guided Reading, 
Fountas and Pinnell; other programs  
have pulled titles from a variety of collections, 
creating a hodgepodge of teaching materials.

•  The online Text Set Finder sorts titles  
by Guided Reading, level, genre, theme,  
author, and text type.

•  Exception: Benchmark Bookroom Collections 
includes access to their Teacher Resource Site, 
which provides online search and review by 
level, strategy, and other criteria.

•  Scholastic offers the most options for storage 
and customization. Not just bags and bins, but 
shelving, too. And customization isn’t limited 
to books—where customers want their 
leveling stickers on the books and what  
type of storage, library inventory tools,  
and labels they want are also included. 
Scholastic has thought of 
everything. Leveled Bookrooms  
are truly a complete  
bookroom solution.

Positioning Scholastic  
Leveled Bookrooms

SCHOLASTIC EDUCATION • COMPETITIVE ANALYSIS COMPETITIVE ANALYSIS * SCHOLASTIC EDUCATION4 5

Community Engagement
McGraw has an ongoing commitment to corporate responsibility and sustainability (http://www.
mheducation.com/about/social-responsibility-sustainability.html), but no consistent effort/initiative  
that supports literacy in families and communities.

Positioning Against McGraw-Hill Comprehensive Literacy Solutions
•  McGraw-Hill lacks focus and flexibility. They offer programs for every content area, specializing more in 

creating core (textbook) programs than a particular subject. And while they try to be flexible, customers  
are finding their core reading programs more overwhelming. See the customer feedback below. 

Scholastic is all about literacy. They offer a variety of solutions—comprehensive and supplemental—that 
can flexibly meet the needs of districts. They are innovative, always searching for better ways to support 
literacy development as seen in programs like Everyday Literacy, Comprehension Club, and D3 Libraries. 
Scholastic will even work with a district to create custom pacing for Scholastic and other companies’ 
programs through EduPace.

•  McGraw-Hill does not offer custom pacing or community engagement, but competes in the other areas 
essential to a comprehensive literacy solution. However, which core reading program should a customer 
choose? There are now only two, none that are for balanced literacy. But can McGraw really support  
all of these approaches? A review of their professional learning services, which mostly support Wonders, 
indicates that they don’t. And, since Lead21 came closest to a guided reading/balanced literacy program, 
McGraw is less of a direct competitor to Scholastic Guided Reading and related products.  

Again, Scholastic’s comprehensive literacy solutions are focused and fit together like pieces of a puzzle. 
They focus on providing a complete solution for all reading/writing rotations with Scholastic Guided 
Reading, Traits Writing, Everyday Literacy, Comprehension Clubs, and more. All programs have expert 
authorship and are supported with professional development. If a more custom solution is needed, books 
and teaching support are easily purchased separately and paced out with EduPace. And if a customer 
needs to make literacy a more important initiative in the community, Scholastic FACE fits with everything 
happening in the schools.

•  McGraw-Hill and other brands they have acquired, like SRA, have a legacy of superior educational 
publishing. But through many leadership changes, mergers/acquisitions, and competition to be the  

Positioning Against Benchmark Education Comprehensive Literacy Solutions
Benchmark Education has many similarities to Scholastic. They are completely focused on literacy. Their 
research-proven programs include leveled books, differentiated instruction, and professional development. 
But they are limited to filling the reading/writing rotations with standard, supplemental products. They 
provide no direction on how to combine them (unless you buy Benchmark Literacy). Plus, there’s no 
authentic literature, program authorship, or community engagement.

Scholastic’s comprehensive literacy solutions provide programs with authentic literature for all reading/
writing rotations with Scholastic Guided Reading, Traits Writing, D3 Libraries, Everyday Literacy, 
Comprehension Clubs, and more. All programs have expert authorship and are supported with professional 
development. If a more custom solution is needed, books and teaching support are easily purchased 
separately and paced out with EduPace. And if a customer needs to make literacy a more important 
initiative in the community, Scholastic FACE fits with everything happening in the schools.

McGRAW-HILL
Whole-Class & Small-Group Reading Instruction

•  Wonders is their core reading program/traditional basal (now ©2017) for grades K–6, designed specifically 
for the Common Core. Wonders Balanced Literacy is a version of the program that offers flexibility for 
using program resources with units of study.

•  SRA Imagine It!, or “Today’s Open Court,” is a comprehensive core reading and language arts curriculum  
for grades PreK–6 with a very systematic, explicit instruction plan that has been in use for 50+ years. 

All programs provide comprehensive reading instruction. It is mostly done through an anthology or leveled 
books that aren’t authentic. Wonders has well-known authorship.

No program(s) for the Book Club rotation or everyday literacy evident.

Independent Reading & Literature
All programs offer leveled books and some authentic trade books for independent reading and  
other purposes. 

McGraw revised their website in 2016. It is hard to find many of their old programs comprising dated leveled 
books. We assume they’re discontinued. Lead21, which was their alternative basal, is no longer featured. 
While their lack of a trade division makes it more challenging to offer authentic literature, it is incorporated, 
though what’s shown looks dated.

Writing Instruction
Writer’sWorkspace is McGraw/Glencoe’s premier writing program for grades 6–12. It is primarily a digital 
solution that includes paragraph/essay scoring.

Writing instruction, however, is incorporated to some extent in all the reading programs noted above.

Digital
Wonders and Writer’s Workspace offer complete digital options. 

Custom Pacing
Create allows customers to customize their textbooks in print and eBook formats from McGraw’s library of 
thousands of resources. There’s not yet literacy content for grades K–12. It is custom publishing, not pacing, 
that is generally done by the district alone. 

Professional Learning
McGraw offers a variety of professional development (PD) options, including free online support and training 
for products as well as self-paced online courses on more general topics. In-person PD is also available.
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  PreK K 1 2 3 4 5 6 7 8 9 10 11 12 +

Reading Wonders ✔ ✔ ✔ ✔ ✔ ✔ ✔

OpenCourt Reading ✔ ✔ ✔ ✔

Studysync ✔ ✔ ✔ ✔ ✔ ✔ ✔

Thrive Powered by Time To Know1 ✔ ✔ ✔ ✔ ✔ ✔

WonderWorks ✔ ✔ ✔ ✔ ✔ ✔ ✔

SRA Reading Mastery ✔ ✔ ✔ ✔ ✔ ✔

Direct Instruction, Reading Mastery ✔ ✔ ✔ ✔ ✔ ✔

Direct Instruction, Corrective Reading ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔

Flex Literacy ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔

SRA Early Interventions ✔ ✔ ✔ ✔

Maravillas ✔ ✔ ✔ ✔ ✔ ✔ ✔

Engrade

Acuity ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔

Aleks ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔

Reading Laboratory ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔

Connect ✔

LearnSmart ✔ ✔ ✔ ✔ ✔ ✔ ✔ ✔

World of Wonders ✔ 
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Offerings by Grade Level 

ELL

Other

1 Also a digital offering. 
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Kith & Kin
Joining exceptional caretakers with vibrant families

Triumph Learning’s
Family-School
Alliance for 
Education

PARENT
PARTNERSHIP
FOR
SUCCESS

10/02/13

JACKSON
SQUARE

ALLIANCE

P
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